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ABSTRACT
This research is qualitative research with an exploratory approach. The data used in this research is secondary data that researchers obtained from books, scientific articles and other sources commonly used in every research. The data is collected first, then selected which ones best suit the theme of this article, and finally the data is analyzed and conclusions are drawn. The result in this article show the Halal Value Chain can be effective and become its own strength if implemented in the Unitary State of the Republic of Indonesia due to two things, namely first, Indonesia is the country with the first largest Muslim population in the world. Second, Indonesia has a lot of potential, especially in the food sector. Indonesia has 15 types of the most delicious food in the world which are of course halal.
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INTRODUCTION
Halal is something that if used does not result in punishment (sin). Meanwhile, haram is something that is prohibited by Allah SWT with a strict prohibition, where the person who does it will be punished (sin) by Allah SWT in the afterlife. According to Islamic teachings, consuming what is halal, holy and good is a religious command and is legally obligatory (Gema Ramadani, 2021). Halal is a term used exclusively in Islam to mean permitted or halal. No party can claim that their food is halal without complying with Islamic law. Halal and non-halal cover the entire spectrum of Muslim life, not limited to food and drink, but also safety, animal welfare, social justice and environmental sustainability. Halal and orderly, which means clean and healthy, describes the symbol of cleanliness, safety and quality of food consumed by Muslims (Nasermoadeli, 2012).
In essence, it is Allah who makes lawful and forbidden things. Only Allah has the right to determine whether an object is halal or unlawful. The role of ulama is limited to formulating, explaining and conveying. Furthermore, everything that is late is determined to be halal and haram by Allah. For someone to obey Allah's decrees is a form of obedience, even though obedience is only based on belief without knowing the wisdom of Allah's decrees. Consuming haram food will have a broad influence on various aspects of life, including the following: a. It is a sin b. Harmful to the body, namely damaging physical growth and intellectual intelligence c. Influence human nature and behavior d. This is the reason why deeds of worship and prayer are rejected. Therefore, for every Muslim, seeking halal is both an obligation and a necessity, as a manifestation of human obedience in implementing Allah's laws which is a manifestation of faith (Sukoso, Adam Wiryawan, et al, 2020).
The government initiated the halal product guarantee since the enactment of Law no. 33 of 2014 concerning Halal Product Guarantees which was ratified and promulgated on 17 October 2017. The government implemented a new regulation that all products sold in Indonesia must carry a halal label (Ramlah, 2018). Several factors underlying the importance of UU-JPH include: a. Various existing laws and regulations that regulate or relate to halal products do not yet provide legal certainty and legal guarantees for consumers to be able to consume halal products, so that the public has difficulty distinguishing between halal products and haram products. b. There is no legal certainty regarding which institutions the state has clear involvement in guaranteeing halal products. c. Distribution and products in the domestic market are increasingly difficult to control due to improvements in food technology, technological engineering, biotechnology and biological chemical processes. d. Indonesian halal products do not yet have official halal standards and signs (national halal standards). e. The halal product information system is not yet in accordance with the level of knowledge and needs of the community regarding halal products (Fatimah Nur, 2021).
The Halal Product Guarantee (JPH) in this law covers various aspects, not only medicines, food and cosmetics, but is broader than that, including chemical products, biological products, genetically engineered products, as well as consumer goods that are used, used or exploited by the public. . The regulations cover product halalness from upstream to downstream. Halal Product Process (PPH) is defined as a series of activities to ensure halal products including the provision of materials, processing, storage, packaging, distribution, sales and presentation of products. This aims to provide security, comfort, safety and certainty of the availability of halal products for the public in consuming and using products as well as increasing added value for business actors in producing and selling their products. Halal product guarantees are technically described through a certification process. Previously, halal certification was voluntary, while the JPH Law was mandatory (Anne Charina & Charisma, 2023).
Therefore, all products entering, trading in Indonesia must be certified halal. This is the main difference from previous legislative products. As the person responsible for the halal guarantee system, it is carried out by the government organized by the Minister of Religion by establishing the Halal Product Guarantee Organizing Agency (BPJPH) which is located under and is responsible to the Minister of Religion. BPJPH's task is to produce regulations that explain Halal Product Guarantees as the legal basis for implementing halal product guarantees, so this law is binding on all business actors in Indonesia. In carrying out its duties, BPJPH has the following authorities: a. Formulate and establish JPH policies b. Determine JPH norms, standards, procedures and performance c. Issuing and revoking Halal Certificates and Halal Labels on Products d. Registering Halal Certificates for Foreign Products e. Carry out outreach, education and publication of Halal Products f. Carrying out accreditation of LPH g. Registering a Halal Auditor h. Supervise JPH i. Carry out training for Halal Auditors j. Collaborating with domestic and foreign institutions in the field of JPH implementation (article 6 of the JPH Law)(RAHMAWATI, 2024) .
The value chain is the entire activity required to bring a product or service from concept, through various stages (involving a combination of physical transformation and input from various producer services), delivery to final consumers and final production to disposal after use. Value chain is a tool used to diagnose competitive advantage by carrying out strategically important activities more easily or better than competitors (Eka Yulia Pratiwi, 2021).
The value chain of companies in an industry varies, this reflects the history, strategies used, and success in implementing them. And every company is a collection of activities undertaken to design, produce, market, deliver and support its products into the hands of consumers. In competitive terms, value is the amount buyers are willing to pay for what a company provides them. Value is measured by total revenue, which reflects the price of the products a company produces and the units it can sell. A company is said to be profitable if the value it obtains exceeds the costs incurred to create the product. The value chain displays total value, and consists of value and margin activities. Value activities are physically and technologically distinct activities carried out by a company. Value Chain analysis compared to added value is a great way to test competitive advantage. Added value (sales price - raw material purchase costs) is sometimes used as a focus point for cost analysis because added value is seen as an area where the company can control costs (Porter, 1985).
Based on the explanation above, researchers believe that the collaboration between Halal and Value Chain is a unique force in itself to make Indonesia the center of the Sharia economy in the world, considering that there is a lot of potential that must be developed in the tourism, lifestyle, F&B and so on sectors.

RESEARCH METHODS
Based on the explanation above, this research aims to analyze the strength of the Halal Value Chain in making Indonesia the center of the world sharia economy (Abdurahman, 2016). This research is qualitative research with an exploratory approach (Andalisto et al., 2022). The data used in this research is secondary data that researchers obtained from books, scientific articles and other sources commonly used in every research (Jonathan Sarwono, 2016). The data is collected first, then selected which ones best suit the theme of this article, and finally the data is analyzed and conclusions are drawn (Sugiyono, 2019).

RESULT AND DISCUSSION
Halal and Value Chain
Halal is something that if used does not result in punishment (sin). Meanwhile, haram is something that is prohibited by Allah SWT with a strict prohibition, where the person who does it will be punished (sin) by Allah SWT in the afterlife. According to Islamic teachings, consuming what is halal, holy and good is a religious command and is legally obligatory (Gema Ramadani, 2021). Halal is a term used exclusively in Islam to mean permitted or halal. No party can claim that their food is halal without complying with Islamic law. Halal and non-halal cover the entire spectrum of Muslim life, not limited to food and drink, but also safety, animal welfare, social justice and environmental sustainability. Halal and orderly, which means clean and healthy, describes the symbol of cleanliness, safety and quality of food consumed by Muslims (Nasermoadeli, 2012).
In essence, it is Allah who makes lawful and forbidden things. Only Allah has the right to determine whether an object is halal or unlawful. The role of ulama is limited to formulating, explaining and conveying. Furthermore, everything that is late is determined to be halal and haram by Allah. For someone to obey Allah's decrees is a form of obedience, even though obedience is only based on belief without knowing the wisdom of Allah's decrees. Consuming haram food will have a broad influence on various aspects of life, including the following: a. It is a sin b. Harmful to the body, namely damaging physical growth and intellectual intelligence c. Influence human nature and behavior d. This is the reason why deeds of worship and prayer are rejected. Therefore, for every Muslim, seeking halal is both an obligation and a necessity, as a manifestation of human obedience in implementing Allah's laws which is a manifestation of faith (Sukoso, Adam Wiryawan, et al, 2020).
The government initiated the halal product guarantee since the enactment of Law no. 33 of 2014 concerning Halal Product Guarantees which was ratified and promulgated on 17 October 2017. The government implemented a new regulation that all products sold in Indonesia must carry a halal label (Ramlah, 2018). Several factors underlying the importance of UU-JPH include: a. Various existing laws and regulations that regulate or relate to halal products do not yet provide legal certainty and legal guarantees for consumers to be able to consume halal products, so that the public has difficulty distinguishing between halal products and haram products. b. There is no legal certainty regarding which institutions the state has clear involvement in guaranteeing halal products. c. Distribution and products in the domestic market are increasingly difficult to control due to improvements in food technology, technological engineering, biotechnology and biological chemical processes. d. Indonesian halal products do not yet have official halal standards and signs (national halal standards). e. The halal product information system is not yet in accordance with the level of knowledge and needs of the community regarding halal products (Fatimah Nur, 2021).
The Halal Product Guarantee (JPH) in this law covers various aspects, not only medicines, food and cosmetics, but is broader than that, including chemical products, biological products, genetically engineered products, as well as consumer goods that are used, used or exploited by the public. . The regulations cover product halalness from upstream to downstream. Halal Product Process (PPH) is defined as a series of activities to ensure halal products including the provision of materials, processing, storage, packaging, distribution, sales and presentation of products. This aims to provide security, comfort, safety and certainty of the availability of halal products for the public in consuming and using products as well as increasing added value for business actors in producing and selling their products. Halal product guarantees are technically described through a certification process. Previously, halal certification was voluntary, while the JPH Law was mandatory (Anne Charina & Charisma, 2023).
Therefore, all products entering, trading in Indonesia must be certified halal. This is the main difference from previous legislative products. As the person responsible for the halal guarantee system, it is carried out by the government organized by the Minister of Religion by establishing the Halal Product Guarantee Organizing Agency (BPJPH) which is located under and is responsible to the Minister of Religion. BPJPH's task is to produce regulations that explain Halal Product Guarantees as the legal basis for implementing halal product guarantees, so this law is binding on all business actors in Indonesia. In carrying out its duties, BPJPH has the following authorities: a. Formulate and establish JPH policies b. Determine JPH norms, standards, procedures and performance c. Issuing and revoking Halal Certificates and Halal Labels on Products d. Registering Halal Certificates for Foreign Products e. Carry out outreach, education and publication of Halal Products f. Carrying out accreditation of LPH g. Registering a Halal Auditor h. Supervise JPH i. Carry out training for Halal Auditors j. Collaborating with domestic and foreign institutions in the field of JPH implementation (article 6 of the JPH Law)(RAHMAWATI, 2024) .
The value chain is the entire activity required to bring a product or service from concept, through various stages (involving a combination of physical transformation and input from various producer services), delivery to final consumers and final production to disposal after use. Value chain is a tool used to diagnose competitive advantage by carrying out strategically important activities more easily or better than competitors (Eka Yulia Pratiwi, 2021).
The value chain of companies in an industry varies, this reflects the history, strategies used, and success in implementing them. And every company is a collection of activities undertaken to design, produce, market, deliver and support its products into the hands of consumers. In competitive terms, value is the amount buyers are willing to pay for what a company provides them. Value is measured by total revenue, which reflects the price of the products a company produces and the units it can sell. A company is said to be profitable if the value it obtains exceeds the costs incurred to create the product. The value chain displays total value, and consists of value and margin activities. Value activities are physically and technologically distinct activities carried out by a company. Value Chain analysis compared to added value is a great way to test competitive advantage. Added value (sales price - raw material purchase costs) is sometimes used as a focus point for cost analysis because added value is seen as an area where the company can control costs (Porter, 1985).
Strengthening The Halal Value Chain As A Strategy To Make Indonesiathe Center Of The Sharia Economy In The World
	A halal industrial area is an industrial area where all industries implement or comply with sharia standards from upstream to downstream. This is important considering that halal products must be guaranteed starting from the source of the raw materials obtained, the production process, to the distribution of the product to consumers. Indonesia has a lot of strength in implementing the Halal ecosystem in making Indonesia the center of the Sharia Economy in the world (Anne Charina & Charisma, 2023).
Figure 1
Indonesia's Strength in Dominating the Sharia Market in the World

One of the countries with the largest Muslim population in the world





Indonesia has some of the most delicious food in the world that can compete with other products lainnya






	According to the RISSC report, the Muslim population in Indonesia will reach 240.62 million people in 2023, equivalent to 86.7% of the national population which totals 277.53 million people. In the Southeast Asia region, the largest Muslim population after Indonesia is in Malaysia, namely 21.78 million people or 63.5% of the total population in the country. Indonesia also has 15 types of the most delicious food in the world, taste food versions, namely Rendang, Fried Nasig, Sate, Pempek, Klepon, Fried Psiang, Nasi Uduk, Gad-gado, Chicken Porridge, Fried Chicken, Batagor, , Soiomay, Sot, and Rawon. Researchers believe these two things can be collaborated to make Indonesia the center of the sharia economy in the world .

CONCLUSION
	Halal is something that if used does not result in punishment (sin). Meanwhile, haram is something that is prohibited by Allah SWT with a strict prohibition, where the person who does it will be punished (sin) by Allah SWT in the afterlife. According to Islamic teachings, consuming what is halal, holy and good is a religious command and is legally obligatory (Gema Ramadani, 2021).
The value chain is the entire activity required to bring a product or service from concept, through various stages (involving a combination of physical transformation and input from various producer services), delivery to final consumers and final production to disposal after use. Value chain is a tool used to diagnose competitive advantage by carrying out strategically important activities more easily or better than competitors (Eka Yulia Pratiwi, 2021). The value chain of companies in an industry varies, this reflects the history, strategies used, and success in implementing them. And every company is a collection of activities undertaken to design, produce, market, deliver and support its products into the hands of consumers.
Researchers think that the Halal Value Chain can be effective and become its own strength if implemented in the Unitary State of the Republic of Indonesia due to two things, namely first, Indonesia is the country with the first largest Muslim population in the world. Second, Indonesia has a lot of potential, especially in the food sector. Indonesia has 15 types of the most delicious food in the world which are of course halal.
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